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Survey Results: Mindset Matters!

Agentic mindset

("I'm in control of my social media use")

Enhancement mindset

("Social media adds value to my life")

● Less problematic TikTok use

● Less loneliness

● Less loneliness

● Higher self-esteem



Survey Results: (Some) Types of Use Matter!

Escapism
("I use TikTok to escape from reality")

Habit
("I use TikTok out of habit")

● More problematic TikTok use

● More loneliness

● Lower self-esteem

● More problematic TikTok use

● Less loneliness

● Higher self-esteem



Future Directions 

● Expanding our understanding of user mindsets may help us better 

understand why the same content, observed by different people or the same 

person while in different mental states, can have such variable effects on 

wellbeing.

● Enroll a larger sample to:

1. Investigate what specific content is consumed

2. Examine how users’ mindset and well-being reciprocally shape their 

engagement with TikTok content 
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